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Sect ion  7. 
How  t h e t obacco an d  vap in g  in dust r ies 

t arg et  youn g  peop le

Vapes have becom e very popu lar w orldw ide, all t hanks to som e stealt hy m arket ing  t ricks. 

Vap ing  com pan ies have t aken  a page ou t  of t he tobacco indust ry's book , using  flashy 

packag ing , social m ed ia in fluencers and  sponsorsh ips to get  a w hole new  generat ion  hooked  

on  w hat  t hey?re selling . 

They use t h ings like m aking  you feel connected  em ot ionally w it h  advert isem ents show ing  

colourfu l im ages of f riendsh ip , f it t ing  in , having  fun , or feeling  pow erfu l. Plus, t hey get  fam ous 

peop le to p rom ote t heir p roduct s on line. 

How  vap in g  appeals t o you t h

W hen vapes f irst  en tered  t he m arket , one of t he m arket ing  appeals w as to create large clouds. 

Th is t rend  led  young  peop le to com pete for larger clouds w it hou t  considering  t he substances 

t hey w ere inhaling . Today, t hese p roduct s have evolved  to be sleeker, sm aller, and  less 

not iceab le. Som e p roduct s include youth -f riend ly featu res like f idget  sp inners and  designs t hat  

m ake t hem  easy to h ide. Most  of t hese p roduct s also include flavours t hat  clearly appeal to a 

younger generat ion . Flavours like b irt hday cake, st raw berry w aterm elon , gum m y bear, and  

raspberry f izz are aim ed at  young  peop le.

- Do you  k n ow  of  any f lavou rs of  e-l iqu ids? 

- How  do t h e nam es ch osen  for t h ese f lavou rs m ake you  feel?

Vap in g  adver t isin g  is hard  t o m on it or on lin e 

In  Ontario, regu lat ions like t he Sm oke-f ree Ontario Act , 2017 have slow ed dow n tact ics like 

flashy ads, d iscoun ts, and  bold  d isp lays for sm oking  and  vap ing . But  a b ig  chunk of t he 

m arket ing  is happen ing  w here it 's not  as easy to see: on line. 

Som e in fluencers are post ing  alm ost  every day, show ing  off "sm oke t ricks" w it h  vapour clouds, 

t alk ing  about  new  e-liqu id  flavours and  p rom ot ing  or g iving  aw ay p roduct s. Th is is happen ing  

even  t hough  federal ru les say it 's illegal for com pan ies to use peop le in  any vap ing  p rom ot ions. 

Som e young  peop le see vap ing  not  just  as a t rendy lifestyle choice, bu t  believe it 's a safer op t ion  

to sm oking . Certain  Canad ian  com pan ies have posted  on  Instag ram  suggest ing  t hat  vap ing  has 

healt h  benef it s and  t hat  p lay dow n poten t ial risks. For instance, an  e-liqu id  m anufactu rer in  

Canada shared  a post  t hat  says, accord ing  to t he federal governm ent , vap ing  is less harm fu l 

t han  sm oking . Th is is desp ite t he fact  t hat  t he federal governm ent  has created  law s t hat  

p roh ib it ing  m aking  any healt h  claim s about  vap ing . 

It 's im portan t  to look  closely at  t he ads you  m ay see on line. Ask yourself w hat  t he advert iser is 

rea lly selling .
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